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SEO 101:  
Everything a Beginning Blogger Needs to Know 

(and Some Advanced Tips) 

For most bloggers, search engine optimization feels like a big, scary monster under the 

bed.  

 

You try to ignore the monster by hiding your face under the covers, but the more you try 

to avoid it, the larger and scarier the creature becomes. Your imagination keeps 

churning out awful images as you desperately try to keep hiding and pretend he’s not 

lurking in the shadows.  

 

You’d like to confront the monster, but it’s just too scary.  

 

That’s the way most bloggers feel about Google. They want to slay the monster and be 

victorious, but they feel underequipped, terrified and hopelessly outclassed.  

 

You know you could really benefit from a little love from Google, but there’s so much 

information (and misinformation) online about how to rank well in the search engines, 

many bloggers transform SEO into a mental monster of disastrous proportions.  

 

And it doesn’t help that some of the “SEO Experts” out there are really snake oil 

salesmen in disguise. They promise to get you on the front page of Google search 

engine results, but only if you pay them upfront and don’t ask questions about what 

they’re doing behind the scenes.  

 

What’s a beginning blogger to do when the path to search engine success seems so 

arduous and fraught with danger? 

 

Relax. It’s all going to be okay. 

 

What you need is a super-clear, easy-to-read map – a clear reference guide to help you 

separate fact from fiction. This SBO Insider Report is that map – a calm, reassuring 

voice in the dark that helps you figure out what you should pay attention to in the SEO 

world, and what you can completely ignore.  
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Everything You Know About SEO is Probably Wrong  
 

Let’s start our discussion of SEO strategy by busting through some of the most common 

misconceptions about search engine optimization. Turns out, you probably believe 

some things about that monster under the bed that are actually flat-out wrong. 

 

Misconception #1: You should optimize your posts for your keywords from day 

one. 

 

Truth: You shouldn’t worry about optimizing your posts for your keywords (at 

least not right away). 

 
A lot of bloggers believe search engine optimization is one of the first things they should 
do on their blogs. They think they should write a post, optimize it for the search engines, 
and then publish it. 
 
But the truth is that optimizing a post before you’re getting incoming links is a waste of 
time. An incoming link (or inbound link) is a link on someone else’s site or blog that 
directs readers back to your site. Incoming links are the most important factor in your 
search engine rankings, and if you optimize before you get them, you’re putting the cart 
before the horse. 
 
Other bloggers and content creators should already be linking to your post before you 
even consider optimizing that post for search. Optimization is actually the last step in 
the SEO process — not the first.  
 
Here’s what I mean by “optimization” – when you optimize a post, you add keywords in 
various places (like the page title, the permalinks, etc.) to tell Google what the post is 
about.  
 
You can publish a perfectly optimized post, chock full of keywords in all the right places, 
but that post might never be found in the search engines. If no one links to that post, 
Google won’t recognize the article as “important” and it won’t rank well in the search 
engines. 
 
Once you’ve received some incoming links to a post, you can optimize that post and 
start adding keywords to it. You can add keywords in strategic places (like in the Page 
Title) as a way of telling Google, “Now that I’m important online, these are the search 
terms I should be ranking for.” 
 
In other words, incoming links decide where you rank in the search engine results. Page 
optimization determines which keywords you actually rank for. 
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Somewhere along the line, bloggers started glorifying search engine optimization as the 
“magic cure” to online obscurity. Many bloggers believe adding keywords to their posts 
is the only thing that determines search engine rankings – but they couldn’t be more 
wrong.  
 
What does affect your ranking is the number of other websites and blogs that link to 
your site. 
 
Let’s look at a popular post by Pat Flynn. Pat’s post, “How to Start a Podcast – Pat’s 
Complete Step-by-Step Podcasting Tutorial” currently has at least 1,500 incoming links 
and has been shared more than 2,200 times on social networking sites.  
 

 
 
Google recognizes that Pat’s post is a high-authority article because so many influential 
people have linked to this post. That means Google will rank Pat’s site well in the 
search engines and put his post on the first page of its search results. 
 
Pat has (some) control over the next part – what search terms he actually ranks for. So 
Pat probably did some research and asked himself, “What are the most common 
keywords people type into the Google search box when they are searching for 
information about podcasting?” 
 
One of the search terms Pat wanted to target was the keyword phrase “how to start a 
podcast,” so his post is optimized for that term. You can see that keyword in multiple 
places in this article, including in the title and main body of the post. 
 
Now when you Google the term “how to start a podcast,” you’ll get the following results: 
 

http://www.smartpassiveincome.com/how-to-start-a-podcast-podcasting-tutorial/
http://www.smartpassiveincome.com/how-to-start-a-podcast-podcasting-tutorial/
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To sum up – Pat wrote a quality post about starting a podcast. He received hundreds of 
incoming links from other bloggers who liked his post and found it useful. Google 
recognized Pat’s authority because of those incoming links and started ranking him well 
in the search engines. Then Pat optimized his post for a very popular and competitive 
keyword (“how to start a podcast”) in order to influence which keywords his site would 
be ranked for.  
 
It was the entire process (getting incoming links AND optimizing his post properly) that 
led to Pat’s current spot as the #2 link on the search engine results page for the term 
“how to start a podcast.” Without a doubt, Pat’s current rank brings in thousands of 
visitors every month. 
 
Misconception #2: Buy links to raise your search engine ranking quickly. 

 

Truth: You should never, ever buy links.  

 

A lot of people hear that incoming links are the only thing that affects search engine 
rankings, and they say, “Great! I’ll go buy some links.” You have a myriad of ways to 
purchase incoming links to your site, including link wheels, link pyramids, buying links in 
directories, and buying text links. Unfortunately, none of them work for long-term SEO. 
 
Buying links might work short-term (6 months at most), but Google will always ferret you 
out.  When that happens, you will either lose all the ranking you gained from buying 
links and go back to where you started -- or worse. Always remember that Google can 
(and will) penalize you for trying to game the system, and doing so can make it 
impossible for you to rank for any search engine term. Google can even ban you from 
ranking in the search engines completely. 
 



 

©2014 SeriousBloggersOnly.com and Boost Blog Traffic Inc. 

 
 

P
a
g

e
 5

 

You don’t want to get a smack on the wrist from Google. The company’s punishments 
are understandably harsh, and Google is not to be trifled with.  
 
If you have a site that you intend to build for a long time, you should never, ever buy 
links from anyone. 
 
Misconception #3: Submit your site to directories to gain free links.  

 

Truth: You shouldn’t submit your site to directories. 

 

When bloggers find out they shouldn’t buy links, they often turn to free directories to get 
inbound links to their blogs. 
 
Getting your site listed in free directories won’t hurt you, but it certainly doesn’t help, 
either. Because directory links are so easy to get, Google has completely devalued 
them. At this point, they’re worthless in terms of search engine rankings.  
 
So skip the directories too – they won’t do you any good, and it’s wasted effort. 
 
Misconception #4: You need paid software or web apps to do SEO right. 

 

Truth: You shouldn’t use any paid software or web apps when you’re starting out. 

 

Lots of options for paid SEO software or applications are available. SEO software 
packages can help you find the “magic” keywords in your niche, or help you analyze 
your competitors.  
 
Some of this software can be useful, and it may save you some time. But when you are 
a beginner, and your site is small, you don’t need any of that stuff. You should only start 
thinking about tools like this when your site starts gaining popularity and picking up lots 
of organic incoming links.  
 

Misconception #5: Hire cheap writers to crank out tons of blog posts. 

 

Truth: You shouldn’t hire cheap writers, and you shouldn’t “crank.” 

 
One incredibly common misconception is that if you crank out enough content on your 
site, you can start ranking well for all kinds of keywords.  
 
Some bloggers believe this myth so wholeheartedly that they will hire a stable of writers 
to write posts for $10 or $20 an article so they can mass produce content on their blogs. 
 
This strategy doesn’t work. “Quantity content,” which means having hundreds or 
thousands of different posts and articles on your blog -- doesn’t help you any longer. 
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What Google cares about is the number of quality, no-tricks-involved links pointing to 
your blog from high-authority sites.  
 
If you’re hiring cheap writers to crank out massive amounts of articles, you won't get 
content that is good enough to attract those links. If you’re paying for an article, you 
need to look at it and ask, “Is this article better than any post ever published about this 
topic?” If the answer is no, the content is worthless.  
 
Good quality content is expensive. You should expect to pay at least $200 to $500 per 
post for top-notch content that can attract links. Great content is expensive because of 
the time involved in researching and creating it (10 hours is the minimum for creating 
posts that rank well, and it’s more likely 20-40 hours). Talented writers who produce 
extraordinary content will always charge customers rates that reflect the amount of time 
they spend creating it. Because it’s so expensive to hire writers to create quality posts, 
most bloggers choose to write their own content. 
 
Regarding search engine optimization, you should always focus on quality over 
quantity. Publish the very best posts in your field – not mass-produced garbage.  
 

Misconception #6: You must get all the SEO technical details right first, before 

you do anything else.  

 

Truth: You shouldn’t worry about the technical stuff. 

 
Lots of people get all caught up in the technical nature of SEO. It’s easy to get 
distracted with the micro-details of optimizing your pages – things like tags, keyword 
densities, and link architecture. Sometimes it’s hard to see the forest for the trees. 
 
None of this stuff is critical when you’re just starting out. Yes, these kinds of technical 
details can become important when your site gets huge, but in the beginning, you don’t 
need to worry about them.  
 
You need to focus on a few things when you’re starting to optimize your posts, and 
none of them are super technical.  
 
Misconception #7: Optimize for SEO, sit back and watch the traffic flow. 

 

Truth: You shouldn’t expect any meaningful traffic from search engines for 6-12 

months. 

 

Most people think they'll see results from search engine optimization quickly, but that’s 
not the case. Search strategy is always a long-term game, and you shouldn’t expect any 
meaningful traffic from search engines for 6 to 12 months, at best. It takes time to 
accumulate authority links and for Google to start trusting you, so SEO is more of a 
“slow burn” traffic strategy. 
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If you use some of the questionable tactics above (buying links, hiring cheap writers, 
etc.), you may see a temporary rise in your search engine traffic. You may get 50 (or 
even 100) visitors a day. But if you’re serious about getting substantial search engine 
traffic – if you want to get 10,000 or even 100,000 visitors a month – you need to be 
patient, stop doing stuff that wastes your time (and potentially aggravates Google) and 
start using optimization techniques that really work.  
 

What You Should Really Be Doing to Get Better Search 

Engine Rankings 
 

If you shouldn’t be doing any of the things above to help your site rank better in the 

search engines, what should you be doing? Let’s go through a smart search engine 

optimization strategy, step by step.  

 

Step One: Use the Keyword Planner to Find Top Keywords 

 

The first step to getting more search engine traffic is figuring out which keywords you 

need to target. The question you’re asking yourself as you do this research is, “What 

search terms do I want to be found for when people type them into Google?” 

 

Answering that question requires a bit of digging. Luckily, Google has a very useful tool 

you can use to do initial research on popular keywords in your niche. It’s called the 

Google Keyword Planner, and it’s free to use.  

 

Brian Dean of Backlinko.com has created an excellent step-by-step guide to conducting 

keyword research using the Keyword Planner. You can find it right here: 

How to Use the Google Keyword Planner  

 

I highly recommend you go through Brian’s directions step by step, but here’s the quick 

and dirty process: 

 

1. Set up a Google account, if you don’t already have one, and sign into the 

Keyword Planner Tool.  

2. Click on the “Search for New Keyword and Ad Group Ideas“ link. A menu will 

appear with a list of options.  

3. In the “Your product or service” box, enter two or three keywords related to your 

topic. You don’t want to go too broad with these keywords. If you enter a broad 

term like “cruises," your results won’t be very useful. Instead, try to enter more 

narrow terms, like “family cruises” or “honeymoon cruises.” In most cases, keep 

the rest of the fields at their default settings, but if you’d like to customize more, 

Brian Dean’s post has directions for that. 

http://backlinko.com/google-keyword-planner
https://adwords.google.com/KeywordPlanner
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4. Click on “Get Ideas” to go to your customized keyword results page.  

5. You’ll see two tabs – one for “Ad group ideas” and one for “Keyword ideas." Look 

on both tabs for new keyword suggestions that get a lot of monthly searches. For 

the purposes of this exercise, you’re looking for keywords that have a bare 

minimum of 1,000 monthly searches. 

 

 
 

6. As you find popular keywords for your topic, copy the keywords and their 

corresponding monthly search stats into an Excel spreadsheet. 

7. Choose one popular keyword to use for the rest of this exercise. Again, you’re 

looking for a keyword that has at least 1,000 monthly searches and the higher 

the number of searches, the better. The ideal number is actually 5,000 – 10,000 

searches a month.  

 

You also need to keep your audience’s intentions in mind when you’re choosing a target 

keyword. For example, our post on Boost Blog Traffic, "Stephen King’s 20 Tips for 

Becoming a Frighteningly Good Writer," pulls in a lot of visitors who are searching for 

information on Stephen King. These visitors might not be meaningful traffic for us 

because people looking for information about Stephen King may not be interested in 

blogging tips. So when you’re evaluating possible target keywords, ask yourself, “Will 

this keyword attract the type of reader I want?” 

 

Don’t worry about the keyword’s score in the “Competition” column. People consistently 

overestimate how difficult it is to rank for competitive keywords. This SEO strategy will 

work for pretty much any search term, so you really can shoot for the stars. If you’re 

willing to do the work, you have a great shot at ranking well for a highly competitive 

keyword – even if your blog is small and you’re just starting out. 

 

Have confidence! Choose one popular keyword to target, and move on to the next step.  

  

http://boostblogtraffic.com/stephen-king/
http://boostblogtraffic.com/stephen-king/
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Step Two: Read the Top 10 Posts on That Topic 

 

Once you’ve done your keyword research, it’s time to do some sleuthing. In this step, 

you’re doing some online research to discover opportunities to create outstanding 

content in your niche. 

 

To start your research, enter the exact keyword or keyword phrase you selected in Step 

One into a Google search box, and hit “Enter." Then read the top 10 posts in the search 

engine results for that keyword. You’re looking for blog posts in this step, so keep in 

mind that you may have to dig beyond the first page of Google’s search results. Not all 

of the search results will be blog posts – it’s possible only a third to a half of them will be 

blog posts, so keep digging through several pages to find them, if needed.  

 

Compile a list of the top 10 posts, and then take the time to read each of them carefully. 

Pay special attention to the posts that are on the first page on Google’s search results.  

 

Now I want you to read like an editor. If you were editing these posts for colleagues, 

what would you suggest to improve them?  

 

As you read each of the posts, ask yourself some questions about the article:  

 

 What’s missing? What would a reader want to know that the blogger doesn’t talk 

about? 

 Where can I go deeper? Is there anything the author casually mentions, but 

doesn’t go into a lot of detail about? Is there an opportunity to give the reader 

more information (and more useful data) on that topic? 

 Can I improve the visual impact of this post? Can I make the post look 

better? Could I add images, graphics, screenshots, or infographics to help 

support my point? Sometimes you can present quite similar information but 

present it in a way that is far more professional and readable for your audience. It 

can add HUGE value to a post. 

 Where does the post need more examples? Many times, bloggers will make a 

particular point, but they don’t back up that point with tangible, vivid examples. 

Look for places where you could improve the content by using more or better 

examples. 

 How can I make this more entertaining? Where can you make the post more 

emotional? Is there a way for you to surprise people with this topic? How can you 

make them feel something -- make them laugh, make them angry, make them 

cry, and so on? 

 



 

©2014 SeriousBloggersOnly.com and Boost Blog Traffic Inc. 

 
 

P
a
g

e
 1

0
 

As you read, make notes about the posts (maybe in an Excel document) and make sure 

you keep all of the links so you can go back and refer to them later.  

 

Step Three: Create a Post That Beats the Crap Out Of Them 

 

Your next task is to create a post that beats the crap out of your competitors’ posts.  

 

The two types of posts that do particularly well are “List Posts” or  “Ultimate Guides,” so 

follow one of those structures. You can refer to the SBO Insider Report, “The List Post 

Handbook: Everything You Need to Write List Posts That Go Viral,” if you want more 

information on creating List Posts. 

 

With this post, you are doing a deep dive into one particular topic. Many bloggers divide 

their attention into a bunch of different blog posts. In doing so, they often create a whole 

bunch of sub-par content. With this post, you are staying with one topic and exploring it 

in as much depth as you possibly can.  

 

As you’re writing, aim for 3,000 words or more. Google gives a strong preference to 

longer content, so with these types of competition-beating posts, your target is at least 

3,000 words. 

 

That being said, your post shouldn’t be long just for the sake of being long. Never 

include fluff to pad your word count. Everything in your post needs to be solid 

information. If you’re having trouble writing a longer post about your topic, you may 

need to re-examine the topic and make sure it’s one you can explore in depth. 

 

Lastly, aim for one of these posts every month. Because you’re going into such depth, 

and writing these posts will be time-consuming, a post like this might be the only one 

you publish in a month. If that’s the case, you’ll probably get more traffic from that one 

post than if you posted three or four mediocre posts in that month. 

 

Here are some examples of highly successful List Posts and Ultimate Guides: 
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The Beginner’s Guide to SEO  

 

Moz’s 10-chapter SEO guide is not only exceptionally well researched and written, but it 

also includes a ton of eye-catching graphics. This piece is useful AND easy on the eyes. 

  

http://moz.com/beginners-guide-to-seo
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20 Things to Remember If You Love a Person with ADD 

 

This post, written for people who have a close friend or family member with ADD, 

contains 20 surprising insights into the hearts and minds of people with attention deficit 

issues. The post has been shared over 1.8 million times on social media. 

  

http://www.lifehack.org/articles/lifestyle/20-things-remember-you-love-person-with-add.html
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The Ultimate Guide to the 50+ Hottest Health and Fitness Apps, Gadgets and Startups 

of the Year 

 

TechCrunch’s epic guide to health and fitness technology calls out 50 unique examples 

of apps, gadgets and online services. This 6,500-word article includes tons of images 

and is a very entertaining read.  

  

http://techcrunch.com/2013/01/02/best-health-apps/
http://techcrunch.com/2013/01/02/best-health-apps/
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The Awesome Dad Cheat Sheet: 18 Fatherhood Tips They Should’ve Handed Out at 

the Delivery Room 

 

Leo Babauta of Zen Habits wrote this phenomenal guest post for The Art of Manliness. 

The post includes practical, inspiring and moving advice on how to be a better dad. It is 

currently ranked #1 for the search term “fatherhood tips.” 

  

http://www.artofmanliness.com/2008/08/03/18-tips-for-being-a-great-dad/
http://www.artofmanliness.com/2008/08/03/18-tips-for-being-a-great-dad/
http://www.zenhabits.net/
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How to Get Paid to Write for Magazines – The Ultimate Guide 

 

This Ultimate Guide, written by Linda Formichelli for Boost Blog Traffic, gives a 

practical, step-by-step tutorial on getting paid to write magazine articles. She describes 

the process in detail and offers examples and templates you can use when you’re 

reaching out to publications. This post is ranked #1 in Google when you search for the 

term “how to write for magazines.” 

Step Four: Conduct a Barebones Outreach Campaign 

 

When your post is done, it’s time to do a little promotion. 

 

Those of you who are familiar with our Blogger Outreach advice know that the best way 

to get the word out about a post is to reach out to other bloggers and get them involved 

in the process of writing and promoting that post. We’ve outlined the process in a 

previous SBO Insider Report called “Blog Traffic 101.”  

 

When you’re a beginning blogger looking for better search engine rankings, however, it 

doesn’t make sense to do a full-fledged outreach campaign unless you’re reasonably 

sure the post will attract some traffic.  

 

To find that out, conduct an outreach campaign that is a bit more stripped down. To see 

if you can get a bit of traction with your post, do what I call a “bare bones” outreach 

campaign.  

http://boostblogtraffic.com/write-for-magazines/


 

©2014 SeriousBloggersOnly.com and Boost Blog Traffic Inc. 

 
 

P
a
g

e
 1

6
 

Here are the steps: 

 

1. Use Topsy to find influencers who shared links to your competitors’ blog 

posts. 

 

Topsy is a social search and analytics company that maintains a comprehensive index 
of tweets dating back to Twitter's inception in 2006. Topsy’s online search tool is 
completely free.  
 
Topsy will find influencers who have shared your competitors’ blog posts in the past. Go 
back to the list of blog posts you researched and read in Step Two, and copy the URL of 
the first post on the list. Paste that URL into the search box at Topsy.com. 
 

 
 
When you hit “Return” or click on the magnifying glass icon, Topsy will give you a list of 
Tweets that link to that post.  
 

 
 

http://topsy.com/
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Now click on the button that says, “Influential Only.” 
 

 
 

2. Send a personal email to the top 20 influencers on this “Influential Only” list 

asking them to share your post on Facebook, Twitter, Pinterest or LinkedIn.  

 

You can find an influencer’s email address by trying one of the following steps: 

 

1. Type the person's name into Google, along with the phrase “email address," or 

the person's name and the company domain name and “email address." 

2. Use Rapportive, which is a browser plugin that connects with your Gmail 

account. When you type in someone’s email address in the To: field of your 

email, Rapportive will show you that person’s LinkedIn profile, along with their 

photo. You can take your best guess at someone’s email address, based on 

some common email formulas, like “firstname@domainname.com” or “first letter 

of first name + last name@domainname.com.” If you guess the email address 

correctly, the person’s profiles and photo will appear. 

3. If neither of those steps works for you, you can find the person’s Twitter account 

and send them a tweet that reads, “Hi! I’ve got a question for you. Can you send 

me your email address? I won’t be a pest; I promise. :)” 

 

Once you find the influencer’s email address, you can send that person a simple email 

like this: 

 

Subject: Article I think you’d enjoy 
 
Hey BLOGGER NAME, 
 
As someone who loves writing about TOPIC, I just wanted to give you a heads 
up about a post I put together on TOPIC: 
URL 
 
If you get a moment, would you mind sharing the post for me? 
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If not, that’s totally fine. I’m just proud of the post and hoping to get some 

exposure for it. :-) 

Keep up the great work at BLOG NAME.  
 
Thanks, 
YOUR NAME 

 
3. If they share the post, follow up with a thank-you note.  

 

After you thank them, ask if they can think of anyone else you should send the post to. 

Say, “Thanks so much! Is there anyone else I should ask to share this? I really want to 

get some exposure for the post.” 

 

 They may give you another person to check in with, and they may not – but it’s 

definitely worth asking! 

 

4. If they don’t share your post, follow up every seven days for a month.  
 
Your follow-up note should be very friendly, not pushy. Don’t say, “Why are you ignoring 
me?”  
 
Stay calm and say, “Just wanted to follow up with you. Have you had the chance to look 
at this?” 
 

5. If you get traction with your post, even five shares from influencers in your 
niche, it’s worth doing a full outreach campaign.  
 
For more information on doing a full outreach campaign, check out the SBO Insider 
Report  “Blog Traffic 101,” and read this in-depth blog post on BoostBlogTraffic.com: 
"Blogger Outreach: How to Get Influencers to Share Your Content for Free" 

  

6. If you don’t get traction, move on. 

 
If you don't get any of traction -- if you don’t get at least five shares – you should cut 
your losses and move on to your next post. Moving on to your next piece of content is a 
far better choice than continually trying to push a post that isn’t gaining a foothold with 
influencers. 
 
You should always try to learn from your mistakes too, and listen to feedback from the 
influencers you’re emailing. If there’s something wrong with your post, learn from it and 
use it to improve your next post. 
  

http://boostblogtraffic.com/blogger-outreach/
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Step Five: Optimize Your Winners 

 

Here’s the key to having an SEO strategy that truly works – optimize a blog post once 

it’s already getting traction. All of your other posts, the ones that aren’t picking up social 

media shares and are starting to fade into obscurity? Don’t spend time optimizing them, 

because they’re not likely to rank in the search engines.  

 

Letting go of posts that aren’t getting traction can be hard. After putting in a lot of time 

and effort into a post, it’s difficult to think of it as “unsuccessful” and put your focus 

elsewhere. But remember – just because a particular post doesn’t make the cut for this 

SEO process, it can still be a valuable post. You can still link to it, and it can still be a 

beneficial resource for your audience. It just may not bring in a ton of search engine 

traffic. 

 

The posts that are already getting traction are your best shots at getting on the first 

page of Google, and by optimizing those posts, you can influence what keywords you 

rank for.  

 

Here are the steps to optimizing your “SEO winners:” 
 

1. Install the “WordPress SEO by Yoast” plugin.  

 

The plugin is free, and you can get it right here:  

WordPress SEO by Yoast 

 

Once you have the plugin installed, navigate to one of your blog posts in the WordPress 

dashboard and click “edit.” Scroll down from the editing field, where you’ve entered the 

main text of your post, and stop scrolling when you reach an area below it called 

“WordPress SEO by Yoast.” You should see a box like this: 

https://yoast.com/wordpress/plugins/seo/
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2. Enter your target keyword. 

 

Enter the keyword you’d like to rank for (referring back to Step One) in the “Focus 

Keyword” field and hit “Enter.” The plugin will check your post to see where you’ve used 

that focus keyword, and make suggestions based on its findings.  

 

For instance, the plugin will check to see how many times you’ve used the target 

keyword in the text of your post and give you that number. If the number is green, 

you’ve done a good job for that task, and you can move on to the next task. If the 

number is red, go back and add your target keyword to the main body of your post a few 

additional times until Yoast gives you the “green light.”  

 

3. Follow the directions and fill in the fields in the box. 

 

Fill in the “SEO Title” and “Metadata Description” fields, making sure to pay attention to 

the character limits for each field.  

 

The plugin itself is pretty straightforward – follow the directions and provide the 

information required in the fields.  

 

When you’re finished, click on the “Update” button to save your changes, and you’re 

done! Your post is now optimized for your target keyword.  
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When you’re done optimizing that post, go ahead and move on to your next piece of 
content. Again, you want to publish outstanding posts on your blog about once a month 
(or more, if you have time). 
 
It can take time to accumulate links legitimately and start rising in the ranks in the 
search engines, so be patient and keep going! 
 
It’s also not a bad idea to update the posts you’ve taken through this process. Re-
examine your “winners” every 6 to 12 months (especially if it’s a timely piece of content) 
and decide if there is any new information on the subject. Updates like this can actually 
help you in the search engines, but you only want to update the post if it is already a 
proven winner. If the post isn’t getting any traffic, it doesn’t make any sense to go back 
and do an update . Move on to your next piece. You don’t need to worry about updating 
the posts that aren’t SEO winners – let them go. 
 

What to Expect When You’re Implementing This Strategy 
 

I’ve just taken you through the exact steps you must take to get massive traffic from 

search engines. Keep in mind, this process is not a “once and done” deal – you really 

should repeat the process once a month for at least the next year (or ideally, as long as 

you’re still writing your blog). 

 

At this point, you may be thinking, “This all sounds great, but I don’t have time to wait 6 
to 12 months to get traffic from the search engines. I need more traffic now.”  
 
The good news is – you don’t have to wait months and months to see a traffic boost 
from this process. If you follow Step One through Step Four, you will see an immediate 
bump in your traffic from social shares as influencers start sharing your content with 
their audience members. Those social shares will also get you some referral traffic as 
people link to your posts on their websites and blogs. Google also rewards posts that 
get lots of social shares, so you may start seeing a small uptick in search traffic just 
because lots of people are sharing your post. 
 
As influencers get to know you and share your posts on their own (without a nudge from 
you), you’ll build even more traffic. You’ll also gain additional followers and fans on 
social media platforms every time you share a new piece of juicy content, and those 
fans and followers will read your new content as you publish it. 

As you watch your traffic statistics over time, you will definitely see ebbs and flows. As 
long as you keep publishing great content, doing blogger outreach, and optimizing your 
posts after they get incoming links, your overall traffic will trend steadily upwards. 

After 6 to 12 months, you’ll start getting found in the search engines on a regular basis, 
and you’ll see more traffic coming in from searches. The results of your efforts will start 
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to snowball, and as the days pass, you’ll start seeing larger and larger numbers of 
visitors and subscribers to your site. 
 
Then, if you want a glimpse of the long-term results, picture this: After two to three years 
of implementing this SEO strategy, you’ll start to get an avalanche of traffic from 
Google, as you start to rank for the most competitive keywords on the web. This is 
where you can start to see hundreds of thousands (or even a million or more) visitors 
per month. 
 
For example, Boost Blog Traffic is now ranking highly for extremely competitive terms 
like “make money blogging," and that’s because of the total number of quality 
authoritative links coming into our site. As the site grows, and we continually publish 
quality content, we get more and more websites and blogs linking to our posts. As that 
happens, it gets easier for us to rank for highly competitive terms.  
 
Check out the first page of Google’s search results page for the keyword “make money 
blogging”: 
 

 
 
 

Slaying the Monster Under the Bed 
 
To get more search engine traffic, you must be willing to put in some time and effort. 
There are no quick fixes in the SEO world – at least, no quick fixes that actually work 
without penalty.  
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Do your research, publish extraordinary content, and regularly ask for links from high-
authority sites. Be patient, and the results will come. 
 
So instead of staying stuck under the covers and worrying about that scary monster 
under the bed, isn’t it time to reach out and tackle that critter head-on?  
 
You may discover that when you gather up your courage and shine your flashlight into 
the dark places of SEO, the monster is really a bunch of dust bunnies and old blankets.  
 
SEO strategy doesn’t have to be so scary after all.  
 
So grab your gear and suit up – it’s time to slay those monsters, once and for all. 
 
 
 
 
 

 

 


